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NEW NAME, BUSINESS DEVELOPMENT DIRECTOR AND LARGER OFFICES MARK
NEW GROWTH PHASE FOR WEALTH MANAGER NO MONKEY BUSINESS

This week, No Monkey Business, the financial planning and wealth
management firm, has changed its name to Fowler Drew Limited. The
new name, referencing the two originators of the concept, reflects the
company’s progression from an innovator, with challenging ideas about
investment technique, business format and charging methods, to a
recognised leader, competing successfully with the best in mainstream
wealth management and advice. Marking a new phase in the firm’s
development, Fowler Drew has appointed its first dedicated business
development director, former senior banker and client of the firm,
Jonathan Brown, and also moved to larger offices.

The company was originally named after the book, No Monkey Business: what Investors
need to know and why, written by the firm’s founder and director of investment, Stuart
Fowler.

He explains: “When | wrote the book in 2002, its title captured very well the need to rid the
retail investment industry of sharp selling and charging practices, poor technical skills and
bad product design. When | started the firm two years later, putting into practice my own
blueprint for a modern, goal-based wealth management firm, it seemed obvious to name it
after the book. This was still several years before the FSA’s initiatives of Treating Customers
Fairly and the Retail Distribution Review, both of which have finally started dealing more
effectively with the monkey business lurking in the financial jungle. Today, we are no longer
a voice in the wilderness, we do not feel like mavericks and the clients coming to us do not
feel like early adopters.

“We recently carried out extensive third-party research across our client base and two things
emerged with great clarity. The first was that our clients value the differences we make to
their lives - the words ‘integrity’ and ‘peace of mind’ cropped up again and again. The
second was that most clients, whilst attracted by the values that No Monkey Business stands
for, felt that the name did not reflect the seriousness of our offering. It was not too difficult to
see we needed to change the name but not the brand”.

The new name also honours Chris Drew, a consultant to the firm and Stuart’s long-standing
partner in developing the proprietary investment technology which is critical to providing the
robust and fully-customised investment solutions that set Fowler Drew apart from its
competitors.



The name change will not mark the end of the firm’s no-nonsense commentary on the retalil
investment scene with which ‘No Monkey Business’ has been so strongly associated. It will
continue on the firm’s blog, aimed at a much broader audience than Fowler Drew’s high-end
client base, prioritising fairness and transparency for consumers across the board.

Coinciding with this change, Fowler Drew has appointed Jonathan Brown as Business
Development Director. Jonathan, who has been a client of the firm since 2009, has over 20
years of experience as a UK corporate financier with JP Morgan and Salomon Brothers.

Commenting on this appointment Stuart Fowler says: “Our client base and assets under
management have grown strongly and consistently since | founded the firm in 2004 and we
now need a dedicated business developer to allow us to continue our high growth whilst
maintaining our high service standards. As a client of our firm, Jonathan has a very good
appreciation of what we are trying to achieve as a business and what makes us special and
will bring a strong customer perspective to our marketing effort.

“The senior team at Fowler Drew is also very pleased to have a colleague at board level with
immense business experience as a corporate financier as well as specific experience of
regulated financial firms.”

Jonathan Brown comments: “As a client of Fowler Drew, | have been impressed by the firm’s
integrity, client focus and innovative business model. Clients come from quite different
backgrounds with varying levels of financial expertise. But we share a common frustration
that the industry in general has struggled to answer satisfactorily the questions that matter
most to us, which are about our goals, the resources needed to achieve them and what risks
to take. Fowler Drew’s ability to answer these questions, which comes from robust
engineering but is focused very practically on outcomes that people can relate to, is a
massive advantage. | look forward to playing a part in taking this company to the next level.”

Anticipating continued expansion, Fowler Drew has recently moved to larger offices in its
Thames-side location of Imperial Wharf, SW6.
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Notes to Editors

Fowler Drew Limited, which is authorised by the Financial Services Authority, offers high net
worth individuals goal-based financial planning integrated with discretionary portfolio
management. The company is independent, owned by its management and charges flat fees
for both planning and management.

Fowler Drew is the acknowledged leader in UK private wealth management in applying the
principles of Liability Driven Investing (LDI) to private wealth. LDI has transformed the
management of occupational pension scheme assets and is widely expected to make similar
inroads in private wealth. £100m of assets are managed ‘quantitatively’ in separate
accounts, uniquely customised to meet personally-planned target real outcomes at planned
dates. The most popular application is for drawdown in retirement.



In the 2010 unbiased.co.uk Media IFA of the Year Awards, Stuart Fowler was awarded ‘Best
Media IFA Individual’ and runner up for ‘Best Investment Adviser’. The firm was awarded
runner up for ‘Best IFA Firm’.

Fowler Drew staff members were individually voted ‘Best Investment Planner’ and ‘Best
Retirement Planner’ at the FT Business New Breed Adviser Awards in October 2010.

To contact Fowler Drew Limited, visit www.fowlerdrew.co.uk, where you can read Stuart
Fowler’s regular blogs, or telephone 020 7736 2434. Or follow Stuart Fowler on Twitter at
http://twitter.com/fowlerdrew .

Fowler Drew is a subscriber to headlinemoney.co.uk.
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